
The franchise sector is particularly competitive with many companies vying to  
sign up a limited pool of professional talents. As one of the UK’s fastest-growing  
food brands, Wiltshire Farm Foods required a new brochure aimed at attracting 
quality entrepreneurs to the company.

The challenge

Wiltshire Farm Foods is one of the UK’s leading franchises. 
Established in 1992, the company has a dedicated national network 
of over sixty franchises and more than 200,000 customers. It is also 
part of apetito: a global organisation with over 6,000 staff and  
a reputation for quality frozen meals and innovative  
catering solutions.

With sales growing yearly at rates exceeding 20%, Wiltshire Farm 
Foods wanted to enhance its customer offering by encouraging 
high-calibre business people to join as franchisees. While the 
company already had a franchise brochure, Wiltshire Farm Foods’ 
marketing team called on Characters to bring the copy and 
structure to life.  

The solution

• �New sixteen-page franchise brochure consistent  
with a revised inspirational tone of voice.

• �Conducted telephone interviews with company directors  
and franchisees for content information and quotes.

• �Researched, written and produced within short timescales  
ready for conference.
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