
Communicating the benefits of technical products and services within the IT sector  
can often prove a difficult task. Leading technology company, intY, required a direct 
marketing solution that would alert businesses to the dangers of inbound virus threats 
and promote intY as the company to protect them.

The challenge

With almost half a million customers, intY is a global leader in 
appliance and application server technology. The company’s 
products and services help organisations gain a maximum return  
on their investment in technologies. intY MailDefender is one such 
offering, protecting businesses’ email systems from online threats 
and viruses.

With many technical features, intY wanted a direct mail solution 
that promoted the product’s business benefits in an interesting  
and appealing way. The solution also needed a strong call to 
action, driving the target audience to a limited online trial.

The solution

• �Copy and concepts for a game-themed solution,  
from the envelope through to the direct mail piece.

• �Crafted copy blending prose with bulleted information  
for ease of reading. Copy also split into sections using  
various headlines linking with the overall theme.

• �Strong call to action including references to the limited  
trial period, free offer and a summary of the main benefits.
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